OUR COLUMNISTS BRING
YOU EVERYTHING THAT’S U PD ATE

HOT IN THE ETHICAL

WORLD THIS MONTH JU N E 0 8

Washing up
Street smart

communications company

FASHION Sexy, tough... and Futerra have just releaseq their
unashamedly feminine, Shazia Saleem’s definitive Greenwash Guide, for
latest collection draws inspiration from those who want to know
London’s skyline. Garments are made whether the big corps mean
from high-quality natural fibres from all what _they_s_ay when it comes to
corners of India, and her aim is to use sustainability. Worrrylngly, the,
handwoven fabrics and traditional report found that ‘greenwash
embroideries as much as possible. Here, is on the increase; since 2004
the low-cut zip shirt (£87) is made from the number of complaints over
pure silk from Varanasi; the pinafore gren advertising claims has
(£173) is hand-spun, hand-woven organic doubled. You can downlo_ad the
Khadi cotton denim from Jaipur; and the report, plusa spotters guide to
hand-made glass beads are supplied by classic greenwash signs, here:
Tara Projects. The collection is now www futerrd.co.uk

available through Asos.com’s

Independent Designer section. GlObal PiCtuIe

www.shazidasaleem.com
ART What

have artists
got to do with
changing the
world? Quite a
lot, thinks
Michaela
Crimmin from
the RSA. Along
with eco-entertainment firm
Bash Creations, the RSA
launches Arts & Ecology day this
month, aimed at getting artists
across the world to switch on to
environmental issues and do
their bit at raising awareness.
“Using arts can be a great way
to get around green fatigue —
artists can help break down
issues,” says Crimmins. “We
know there’s a public appetite
for art — look at the success of
the Tate Modern.” Launching
the idea on World Environment
Day (June 5), the first Arts &
Ecology day will take place in
2009. www.artsandecology.org
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